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3. Build awareness and 
advocacy for the River 
Authority’s mission through 
community partnerships and 
citizen engagement 

4. Support programs and 
projects to reduce trash, 
pollutants, and other debris   
in the river watershed 

ENJOYABLE
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Trash Outreach Initiative
•Past constituent research demonstrates that 
citizens have an emotional reaction to trash in 
area creeks and rivers.

•Trash is an easy concept for the average 
citizen to understand.

•The problem of trash has an easy solution.
•Emotional connection can drive action. 
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Timeline
•February/March

• Constituent research and planning (Feb. 10 
Communications Committee)

•April/May
• Finalize creative approach and continuing 
planning (April 14 Communications Committee)

•June/July
• Finalize outreach plan and begin implementation 
(June 9 Communications Committee)



Be River Proud Recap
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TRASH INITIATIVE



Basin Report Card



Commitment Curve

Inform Educate Empower

AWARENESS

ENGAGEMENT

COMMITMENT

Constituents will progress through the curve  
at different times and rates, but without  

focused attention, advancement will be limited.



Constituent Research



Campaign Theme #1

Don’t Be Trashy.
Put Litter Where It Belongs.







Campaign Theme #2

Be A Litter Quitter.
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Questions?
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